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Abstract: This study investigates the critical, yet often underexplored, challenges faced by Tribal Community
Entrepreneurs in engaging directly in Export Entrepreneurship. Despite a clear inclination, a significant impediment
is the Lack of Knowledge and perceived Confidence among these entrepreneurs regarding direct export processes. The
primary objective of this research is to develop insights that can Guide and Initiate Tribal Entrepreneurs towards
independent export ventures. Employing a questionnaire-based methodology, data was collected to understand the
perceptions and experiences of tribal entrepreneurs. Key findings reveal a strong desire among tribal individuals to
participate in international trade independently, yet this ambition is significantly hampered by fear and a profound lack
of knowledge concerning the intricate details of the exporting process. Specifically, substantial knowledge gaps were
identified regarding payment methods and financial commitments associated with export activities. The study
concludes by emphasizing the urgent need for structured awareness programs and targeted initiatives to disseminate
comprehensive knowledge about export procedures, particularly financial intricacies, thereby empowering tribal
communities to actively and confidently participate in the global market.
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I. INTRODUCTION

Global trade dynamics are increasingly recognizing the value of diverse economic participation, including contributions
from indigenous and tribal communities. These communities often possess unique skills, traditional knowledge, and
products that hold significant potential in international markets. However, their integration into the global export
economy remains limited, largely due to systemic barriers and a lack of specific support mechanisms. This study focuses
on understanding the specific impediments preventing tribal entrepreneurs from directly engaging in export activities,
despite their inherent potential and growing interest.

The existing literature often highlights the socio-economic challenges faced by tribal communities, but there is a notable
gap in understanding their specific readiness and challenges concerning direct international trade. Many tribal enterprises
operate within local or regional markets, or through intermediaries, thus missing out on the full economic benefits of
direct export. This research addresses a critical problem: tribal community entrepreneurs often lack the requisite
knowledge and the confidence (or ""guts") to undertake direct export ventures themselves. This deficiency not only
limits their economic growth but also curtails the global recognition of their unique products and cultural heritage.

Therefore, the aim of this research is to identify the core issues hindering tribal entrepreneurs from direct exporting
and to propose pathways that can guide and initiate them to engage in export activities individually. By shedding
light on these crucial factors, this study seeks to contribute to the development of targeted interventions that can foster
independent export entrepreneurship within tribal communities.

II. LITERATURE REVIEW

Tribal entrepreneurship is an emerging field of traditional knowledge, cultural values, and modern business practices.
Tribal people have distinctive traditional knowledge and a rich cultural heritage that can be leveraged to create unique
businesses that stand out in the marketplace. Traditional arts and crafts and herbal and medicinal knowledge an be
transformed into marketable products with cultural significance and economic value (Peredo & Anderson, 2006).
Preserving and utilizing tribals’ traditional knowledge is essential for sustaining cultural identity and providing a base
for a novel and resilient approach within tribal communities. Tribal entrepreneurship needs good Leadership that not only
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utilizes the existing tribal knowledge and resources at the community level but also expands the tribal resource base into
the international competitive market (Bruin & Mataira, 2003).

Tribal communities are recognized for their intimate connection with the environment, rich cultural heritage, and oral
traditions. However, these people have faced various difficulties over the past few years due to mainstream societal
approaches and development activities, resulting in deforestation and displacement (Vangad & Pandey, 2022). Recently,
tribes have been integrating into mainstream society, having different socio-economic dynamics; they require special
consideration for inclusive development. Promoting and supporting entrepreneurship among tribal communities will
significantly contribute to their development (Basu & Bharti, 2016). Implementing a new education system focusing on
practical experiences and business orientation is crucial to bringing the tribal people into the national stream by
facilitating their participation in entrepreneurial activities (Lokhande, 2006).

Tribal entrepreneurship provides ample opportunities that drive socio-economic development, preserve cultural heritage
and boost the self-efficacy of tribal communities. One of these opportunities is the emergence of enterprises based on
traditional knowledge, such as eco-tourism, sustainable agriculture, and the manufacture of cultural arts and crafts. Other
tribal opportunities include herbal products, agriculture, handicrafts, tourism, and non-timber forest products (Pravesh,
2016). Tbal entrepreneurs are adopting diverse entrepreneurship in which skill, community network, information,
globalization, and digital access determine the business setup (Daimari & Singh, 2022).

III. METHODOLOGY

This research employed a Descriptive Survey Approach to explore the perceptions and experiences of tribal community
entrepreneurs regarding export entrepreneurship.

3.1. Research Design
A Quantitative Research Design was implemented to collect data from a tribal Entrepreneurs. This design was chosen to
gather insights into their current knowledge levels, aspirations, and challenges related to direct exporting.

3.2. "Determination of Sample Size:

Given that the precise population size of 'export entrepreneurs' within tribal communities in Salem district and its
contiguous hill ranges is not formally enumerated and is effectively large, the sample size for this study was determined
based on a balance of statistical considerations and practical feasibility. While larger samples offer higher precision, a
sample size of 100 tribal entrepreneurs was targeted.

3.3. Data Collection Instrument
Data was primarily collected through a structured questionnaire. The questionnaire was created for collecting the
information on:
+ Demographic profiles of the entrepreneurs.
# Their current business activities and experience.
% Their aspirations regarding international trade.
#+ Their perceived knowledge levels regarding various aspects of the export process (e.g., market identification,
documentation, logistics, payment methods, financial commitments).
# Their apparent barricades and fears regarding direct exporting.

Iv. RESULTS

The analysis of the questionnaire responses provided significant insights into the current state of export entrepreneurship
aspirations and challenges within tribal communities.

4.1. Desire for Individual Export

A predominant finding was the strong expressed desire among tribal entrepreneurs to engage in export activities
individually. 70% of the entrepreneurs indicated a wish to personally manage their export operations rather than relying
solely on intermediaries. This indicates a latent entrepreneurial spirit and a recognition of the potential benefits of direct
international market access.
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4.2. Pervasive Fear and Lack of Knowledge

A significant barrier identified was the pervasive fear associated with the unknown aspects of direct exporting. This fear
was often linked to a profound lack of knowledge about the detailed exporting process. Participants frequently expressed
uncertainty regarding the sequence of steps, necessary documentation, and regulatory compliance. 50% of respondents
cited 'fear of the unknown' or 'lack of confidence' as a major hindrance, while 50% specifically mentioned insufficient
knowledge about the 'overall export process'.

Pervasive Fear and Lack of
Knowledge

no understanding of international payment
mechanisms

4.3. Knowledge Gaps in Payment Methods and Financial Commitments

A particularly critical knowledge gap emerged concerning payment methods and the financial commitments involved in
international trade. Many entrepreneurs were unaware of common international payment terms (e.g., Letters of Credit,
telegraphic transfers), risk mitigation strategies, and the various costs associated with export (e.g., shipping, insurance,
customs duties, bank charges). More than 40% of entrepreneurs reported limited or no understanding of international
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payment mechanisms, and 60% expressed concerns about unexpected financial liabilities. This lack of financial literacy
specific to export operations was a significant deterrent.

© IARJSET This work is licensed under a Creative Commons Attribution 4.0 International License 169


https://iarjset.com/
https://iarjset.com/
https://iarjset.com/

IARJSET ISSN (O) 2393-8021, ISSN (P) 2394-1588

(@ International Advanced Research Journal in Science, Engineering and Technology
Impact Factor 8.311 :: Peer-reviewed & Refereed journal :: Vol. 12, Issue 9, September 2025
DOI: 10.17148/IARJSET.2025.12925
V. DISCUSSION

The findings reveal a compelling desire among tribal entrepreneurs (70%) to directly engage in export, indicating a strong
entrepreneurial spirit and recognition of global market potential. However, this ambition is significantly hampered by
pervasive barriers. A substantial portion of entrepreneurs (50%) cited fear of the unknown and insufficient knowledge
regarding the overall export process, encompassing documentation, procedures, and regulations. Critically, deep
knowledge gaps were identified in international payment methods (over 40% lack understanding) and financial
commitments (60% concerned about liabilities). This specific lack of financial literacy and general export know-how,
coupled with a palpable apprehension, acts as a primary deterrent to direct market access. These findings underscore an
information asymmetry and a confidence deficit that prevents tribal entrepreneurs from translating their strong aspirations
into tangible export ventures, highlighting the urgent need for targeted educational and empowerment initiatives.

VI. CONCLUSION

This study confirms that tribal entrepreneurs possess a strong and inherent desire to directly engage in export activities,
recognizing the significant potential benefits of global market access. However, this aspiration is critically undermined
by a palpable lack of knowledge regarding the intricacies of the export process and a resulting fear of the unknown.
Specifically, the findings highlight crucial gaps in understanding international payment methods and financial
commitments, which act as significant deterrents. In essence, the primary barrier to direct export engagement for these
communities is not a lack of ambition or product potential, but rather a profound information asymmetry and a lack of
confidence. Addressing these specific knowledge and psychological barriers through targeted interventions is essential
to empower tribal communities to effectively participate in and benefit from the global economy.
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